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Introduction

PURA - pick of the Litter, “A TRULY GLOBAL BRAND" has its
marketing network in 40 countries — Europe , Russia , CIS , Far East,
Middle East , Africa , Australia, New Zealand etc..

THE GREAT CAT LITTER SOLUTION -

Top on, Aesthetic Appeal, Mind and Performance .

Innovative to Revolutionary to Modern life style range .

World’'s only SUNDRIED NATURAL CAT LITTER - Means Natural
colour and Earthern aroma — satisfies the cats instincts .

Super Light weight — Half the density of normal clay cat litters - Means
MORE LITTER PER KILO .

World's First Lightweight Clumping cat litter .

Super absorption , Instant Hard clumps , Dust free , effective control
of odor and Tracking - Means Economical as there is no waste ,
Hygiene, Healthy cats and clean Home .

Wide option of colour , clump , Granulometry , Pack size , Packaging,

Perfume , Text / Languages , Trial / Travel Pack .

BACKGROUND STORY -
Since the Introduction of cat litter in 1940’s through the development

of Clumping cat litter in 1990’s many of the aspirations / needs of our

Feline friends and their caretakers remained unattended . Realizing the
above scenario ASHAPURA ventured in this category in the mid 1990's
introduced unprecendented Ultra cat litter . Overwhelming response
and following factors contributed to the Launch of Pura Range in 1999
by Ashapura Exports, a unit of ASHAPURA GROUP, accredited with I1SO
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